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their budget to PR as they see a higher
return on investment. The rise of online P
is helping to maintain PR spend. For our
retail clients, we are seeing a shift to drivi
footfall instore as a major priority. Quality|
PR raises awareness and drives sales. |
time of declining consumer confidence,
editorial endorsement is more important
than ever. In the area of reputation
management, ethics remain paramount.
is always important to act with integrity
and keep vigilant about conflicts of intere
No amount of skilled reputation
management can change this fact.

Noreen DeArcy

DeArcy Marketing & PR

In order for a PR

campaign to be

effective and

deliver, the client

and the agency

must set out with

clear objectives

and goals, identif

target markets

and audiences ar

articulate the

individual messages and stories to eac
market. PR brings credibility to a
business, along with increased awarene
But one must identify what messages y
want to bring to the marketplace, to
whom they are targeted and in what tim
frame the campaign should be execute
Public relations builds trust, respect ang

loyalty, and that generates sales.

good quality PR in maintaining a profile
n for their brand in the current economic
climate. Certain industry sectors are
reviewing their spend and allocating to
specific and individual PR projects, but
t retainer-type can still be found. The
government’s strategy at communicatin
stthe depth of the financial crisis was
reactive, lacked vision and clarity and g
mixed messages. They didn't seem to
recognise that they were communicatin
with two very distinct audiences, public
sector employees and the general publi

Nigel Heneghan

Heneghan PR

Some clients are
cutting ba& and
some are
maintaining their
spend. There is
less available
business and there
are fewer pitches.
n There will be a
year-on-year
2seontraction in
ouderms of income and that will be

ebusiness means reduced staffing levels.

R Our client base has continued to grow
this year. Clients who are serious about
ngheir business recognise the importance

throughout the sector. Regretfully, reduce

d.largest cost in public relations consultang
| is people and their presence in a busines

has to be justified. If not, the soundness of
the business is challenged.

Cif\leil O<Gorman

Bespoke Communications

PR can help
increase
understanding
g and awareness an
help promote the
avwenefits of a
product or
j organisation.
However, you
c.need to know your
audience, develop
clear and crisp messages and deliver these
messages in a way that stands out and
gets noticed. More than ever, it is
essential to put quantitative and
gualitative measures around PR
campaigns and ensure that these are met.
The online environment has also opened
up a whole host of opportunities which
make it easier to reach a wider audience
in a variety of ways. Generally, decisions
from clients are taking longer, but we
have been lucky in that many of our
clients have committed to investing in PR
support for their brands in 2009 and have
maintained core programmes. Clients
need more reassurance that they will get
dreturn on investment from public
Thielations campaigns and have really
yfocused on the need-to-dos, rather than
sthe nice-to-dos.
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Earnings Snapshot

CHRIS SPARKS delves into the filed accounts of a range of PR firms from the large
to the small to uncover how the sector has been performing in recent years

Drury Communications

Drury Communications Ltd is a sub-
sidiary of Omnicom Group, the multi-
national advertising and marketing group.
Drury’s accounts for 2007 show a gross
profit of €1.8m, a 9% improvement on
the previous year. Administrative expenses
amounted to €1.3m, resulting in an oper-
ating profit of €574,000. The company
ended 2007 with €2.3m cash in the bank,
and interest added €54,000 to the pre-tax
profit. The effective corporation tax rate
was 18.5%. This was due to an adjustment
of €21,000 in relation to previous years,
higher rate of tax on passive income and
a charge of €6,000 for non-deductible
expenses.

Through 2007, Drury had 29
employees, including directors. The
payroll cost excluding employer’s PRSI
was €2,353,000, meaning that average
annual remuneration across the firm was
€81,000. The company spent €69,000
on motor vehicles in 2007, disposing of
vehicles with a value of €56,000. Trade
debtors declined to €1,275,000 from
€1,420,000 a year earlier, while trade
creditors expanded from €700,000 to
€1,054,000. Year-end net worth was

€4m. That figure includes €365,000
work in progress and €1.3m owed by
associate companies.

Fleishman Hillard

Fleishman Hillard International Commu-
nications Ltd, also owned by Omnicom,
had turnover of €6.1m in 2007, a 2%
improvement on 2006. Cost of sales
amounted to €2.3m while operating
expenses came in at €3.6m. The oper-
ating profit for the year was down
€130,000 at €246,000, but the company
garnered €100,000 from sub-letting part
of its building at Fitzwilliam Quay in
Dublin 4, where the annual rental cost for
Fleishman in 2007 was €386,000, up from
€312,000 a year earlier. Interest receiv-
able of €68,000 raised FH’s pre-tax profit
to €414,000, down from €500,000 the
year before.

Through 2007, Fleishman Hillard had
37 people on the payroll, including
executive directors. Emoluments for eight
directors amounted to €950,000, up from
€829,000 in 2006. The total salary and
pension cost, excluding social welfare, was
€2,107,000, an average of €57,000 across
the firm.

Year-end trade debtors were €1.8m,
down from €2.2m. Trade creditors at
year-end were €520,000. Fleishman
Hillard paid a dividend of €1.3m to share-
holders in 2007, reducing the year-end net
worth to €2.7m from €3.6m in Dec-
ember 2006. The net worth figure
includes €1.6m owed by associate compa-
nies.

Edelman PR

Daniel ] Edelman Ireland Ltd is a wholly
owned subsidiary of its American parent, a
family firm, and doesn’t have any Irish
directors. Turnover in the year to June
2007 was €5m, down 3% on the previous
year. The company posted an operating
loss of €4,000 after incurring costs of sales
amounting to €2.7m, and €2.3m in over-
heads. Edelman’s annual filing for
2006/07 shows 22 people including direc-
tors on the payroll. Pay and pension costs
amounted to €1.4m, an average of
€64,000 per person.

"The cost of the lease on the company’s
premises at Huguenot House on St
Stephen’s Green was €238,000. Year-end
trade debtors were €604,000, a decline of

Survey continued on page 76

our clients.

We are a dynamic full service PR and Events Management consultancy delivering commercially
aligned programmes on target and on budget. Our expertise spans FMCG, healthcare,
beauty, corporate, financial services, public affairs, travel and technology sectors.

We have distinguished ourselves by our enterprising approach, our understanding of what
influences today’s marketplace and our commitment to securing outstanding results for

We've grown because our clients trust us to deliver results, not just promises.

Fresher
Wiser
Brighter
Sharper

A: 106 Lower Baggot Street, Dublin 2 | T: +353 | 678 7990 | F: + 353 | 661 8931 | E: info@rdcommunications.ie | W: www.rdcommunications.ie
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€130,000 on the previous year. Trade
creditors declined to €320,000 from
€359,000. In the 12 months to June 2007,
the company paid back its bank overdraft
of €264,000, so net funds improved to a
surplus of €180,000 compared to a deficit
of €140,000 a year earlier. Net worth at
year-end was €450,000.

Cullen Communications

Cullen Communications in Dublin 4 is
owned and controlled by Frank and Paula
Cullen, with Connie Ross speaking for
5% of the equity, according to abridged
accounts for the year to April 2008. The
company booked a net profit of €114,000
to the balance sheet and ended the year
with €78,000 cash in the bank. Year-
end debtors amounted to €1,050,000
compared with €787,000 a year earlier,
though the detail is not broken out in the
accounts. Year-end creditors increased
from €753,000 to €855,000. The year-
end net worth of €634,000 included
intangible assets €190,000.

04 PR
Q4 Public Relations had a very buoyant
2006/07. Accounts for the year ending
June 2007 show a net profit of €334,000
being booked to the balance sheet. Year-
end trade debtors were €1,335,000, up
from €978,000 the year before, while the
company had €207,000 cash in the bank.
Creditors grew by €100,000 to €784,000,
including €465,000 for accruals and
deferred income. The corporation tax
charge for the year was €56,000. The
total of €162,000 due at year-end for tax

and PRSI indicates hefty bonus payments
for the directors, Gerry O’Sullivan, Jackie
Gallagher, Martin Mackin and Angie
Kinnane. Q4% net worth in June 2007 was
€1.1m.

MKC Communications

MKC Communications, where partner
Ray Gordon recently departed to set up
Gordon MRM, booked a net profit of
€11,000 to the balance sheet in 2007.
The company ended the year with cash in
the bank of €185,000, compared to just
€9 a year earlier. Debtors increased to
€954,000 from €872,000 while creditors
grew to €847,000 from €743,000. The
result was net current assets improving to
€293,000 from €130,000. The corpora-
tion tax charge for the year was €38,000
and net worth at year-end was €644,000.
That figure includes intangible assets of
€276,000, reduced from €414,000 in
2006, presumably arising from the merger
of MRPA and Kinman Communications
a few years ago.

Slattery Communications
Slattery Communications made a gross
profit of €2.66m in 2007, down slightly
from the outcome of €2.7m in 2006. Staff
costs amounted to €1.7m while other
operating expenses came in at €770,000.
After incurring a large depreciation charge
of €118,000, Slattery’s operating profit
for 2007 was €43,000 compared with
€200,000 a year earlier.

The company’s filing for 2007 lists
six directors, including John Redmond,
who resigned in May 2007. Directors’

remuneration was €745,000, down from
€863,000 in 2006. Through 2007, the
company had 25 employees, including
executive directors, and their payroll and
pension cost excluding employer’s PRSI
amounted to €1.6m, an average of
€63,000.

Slattery Communications rents its
premises in Montrose from the
company’s  majority  shareholders,
Padraig and Ita Slattery. The 25-year
lease commenced in February 2007 and
stipulates a minimum annual rental
payment of €200,000. Through 2007,
the company spent €470,000 on the
building interior, furniture, fittings and
office equipment. Trade debtors declined
to €838,000 from €928,000 a year
earlier, while trade creditors reduced to
€177,000 from €306,000. Year-end cash
amounted to €358,000, down from
€848,000. Year-end net worth was
€1.6m.

Montague Communications

Montague Communications Ltd, headed
by Pat Montague, has an intriguing
balance sheet. Intangible assets are in the
books at €688,000, though what this
relates to is not explained in the abridged
accounts. The other side of the balance
sheet includes creditors owed €660,000,
and the main creditor is Montague
himself, who was owed €560,000 by the
firm in December 2007. This was
€83,000 less than 12 months earlier.
Year-end debtors of €116,000 were down
from €192,000 but the net worth
advanced €12,000 to €154,000.

“l 00,000 hits from over 100 countries
in 2 weeks - our PR agency delivers value:

b

Aodhan Cullen, CEO, StatCounter and Simpson Financial & Technology PR client

Web: www.simpsonftpr.ie

Email: ronnie@simpsonftpr.ie

Technology - Financial Services - Business-to-Business

Telephone: + 353 | 260 5300

SIMPSON

FINANCIAL &
TECHNOLOGY
PUBLIC RELATIONS

PUBLIC RELATIONS + EVENT MANAGEMENT
An innovative approach to Public Relations. Quirky
and intelligent PR campaigns for a range of corporate

and consumer clients. Specialists in lifestyle PR.

Elevate PR, 46 Fitzwilliam Square, Dublin 2, Ireland. T 01 662 5652. F 01 662 56654. E emma@elevate.ie

www.elevate.ie
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Keating & Associates

Led by veteran PR practitioner Pat
Keating, Keating & Associates has two
other directors, Emmet Barrett and
Joanna Coffey, who also have sharehold-
ings in the firm. Debtors in December
2007 stood at €240,000 compared with
€210,000 a year earlier while the
company’s cash pile amounted to
€254,000. The company also invested
€50,000 in financial assets through 2007.
Year-end creditors were owed €261,000,
though most of this was accruals, with
only €23,000 owed to trade creditors. The
trading company, Barberry Ltd, operates
a profit sharing scheme, which in 2007
received 630 shares in the firm with a
stated value of €40 per share. Keating &
Associates rents its Fitzwilliam Place
premises from a partnership in which Pat
Keating has an interest, and the rent paid
in 2007 was €48,000. The company
booked a net profit of €4,000 to the
balance sheet in 2007 and year-end net
worth was €313,000.

Insight Consultants

Insight, founded by two former Fleishman
executives Michael Parker and Michael
Keane, had a strong 2007, booking a net
profit of €290,000 to the balance sheet.
The Sandyford-based firm, best known
for its lobbying, ended the year with
€300,000 in cash, up from €150,000 a
year earlier. Year-end debtors advanced to
€530,000 from €43 5,000, while creditors
also grew, to €620,000 from €315,000.
Sdll in the set-up phases in 2007,
Insight spent €370,000 on premises,

Jane McDaid, Thinkhouse

computers and equipment. Year-end net
worth was €586,000.

Thinkhouse PR

Thinkhouse, a relatively new firm on the
PR block, did well in 2007, booking a net
profit of €226,000 to the balance sheet.
The firm’s debtors at year-end were
€490,000, a sizeable advance from
€320,000 a year earlier, while year-end
cash amounted to €80,000, up from
€12,000. Year-end creditors included
€115,000 for tax and PRSI, suggesting a
bumper bonus payment for directors Jane
McDaid and David Coyle and perhaps
some staff too. Thinkhouse’s year-end net
worth was €345,000.

Paul White & Associates

Specialist corporate PR agency Paul
Whites & Associates saw net worth reduce
to €178,000 from €251,000 in the year to
April 2008. Year-end debtors were down

from €313,000 to €110,000 while cash
improved from €9,000 to €85,000.
Creditors were down from €112,000 to
€50,000 at financial year-end.

Gibney Communications

Gibney Communications, led by Ita
Gibney, had net current liabilities of
€73,000 at the end of 2007 compared with
liabilities of €24,000 a year earlier. Year-
end debtors amounted to €455,000, up
from €294,000, though the abridged
balance sheet shows year-end cash of
€287,000 compared with €392,000 a year
earlier. Total creditors at year-end
amounted to €825,000, and this probably
included an accrual for year-end bonuses.
Retained profits in the balance sheet were
just €2,000 higher than a year earlier.

Grayling Communications
Grayling is a subsidiary of UK company
Huntsworth plc and had ten employees
through 2007. The total payroll overhead
was €434,000 compared with €793,000
the year before, when the company had 12
people on its books. Grayling Communi-
cations had turnover of €1.8m in 2007
and made an operating profit of €90,000
after posting an operating loss of
€219,000 the previous year. The cost of
the company’s lease on its premises in
Leeson Close is stated as €86,000 per
annum. Fixtures and fittings, which orig-
inally cost the firm €357,000, have depre-
ciated down to just €2,000. Year-end trade
debtors were €379,000, down from
€452,000 the year before.

Survey continued on page 78
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Who's Who In PR

LISTING DETAIL

Listing detail is supplied by
advertisers in this Survey

Paul Allen & Associates
www.prireland.com
(01) 676 9575
Staff: 6
Contact: info@paapr.com
Founded in 1992, Paul Allen &
Associates undertakes all aspects of
client public relations and commun-
ications needs, including relation-
ships with key media, shareholders,
public representatives, opinion
formers, commentators and
customers. Says the firm: “We
believe the potential of public
relations is our clients’ most potent
ally and our work is built on a tried
and tested formula of success:
results, results, results.”

Aspire PR

www.aspire-pr.com

(01) 827 5181

Contact: Ann Marie Sheehan
Aspire PR describes its mission as

“to exceed client expectations and

develop impactful communications
programmes that help deliver
tangible, bottom-line value for our
clients”. Says the firm: “Because of
our size, we have no designs to be
‘all things to all people’. Instead, our
consultancy areas are focused
squarely around consumer and
corporate marketing. Speaking with a
consistent voice, we build interest
and anticipation for both new and
existing products and services and
help create, ride or circumvent trends
on our client’s behalf.””

Bespoke Communications
www.bespokecommunications.ie
(01) 479 0525

Staff: 4

Contact: Neil O’Gorman
Specialists in consumer brands, with
particular expertise in entertainment,
technology, hospitality and
consumer lifestyle. Says the firm:
“We create campaigns which are
tailored to meet client needs and
help them stand out from the crowd.
We have a proven track record in
developing campaigns that are
creative, hard working and results
driven. We also have a passion for
what we do and are committed to

ensuring our clients are as proud of
the campaigns we develop on their
behalf as we are.”

Bracken Public Relations
www.brackenpr.com
(01) 677 3277
Staff: 4
Contact: Brendan Bracken
Specialists in financial public
relations, corporate communications,
media relations, and crisis communi-
cations. Says the firm: “Our clients
have been with us a long time - that
says it all. We stick to what we know,
namely business-to-business issues,
management, education, and
financial PR. Within that space we
are creative and deliver the results”

Carr Communications
www.carrcommunications.ie
01 772 8900
Established: 1973
Staff: 35
Contact: Tony Hughes

The company provides PR services
to a broad range of clients in the
public, private and not-for-profit
sectors. A separate medical
communications unit was set up in
2008. The company also has a

number of digital media specialists.
Says the firm: “We have the largest
team of experienced PR professionals
we've put together in our 35-year
history. We are clear-headed in a
crisis. No other company in the
country has our track record in
preparing people for media
encounters, positive or negative. We
love what we do and we're fun to
work with.”

Conway Communications
Www.conwaycommunications.ie
(01) 707 1704
Staff: 3
Contact: Kerryann Conway
Conway Communications is a
media-relations specialist agency
established in 2006. Clients range
from some of Ireland’s largest and
most successful companies to SME
and member organisations. Says the
firm: “We are innovative and
creative in our planning, tenacious
in our delivery and committed to
making a difference to our clients’
businesses. For us it’s about our
relationship with our clients and
their relationships with media,
customers, shareholders, members
and staff.”

“So we grew together”

A Midsummer Night’s Dream, Act 111, Scene 2

www.brackenpr.com
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Corporate Reputations
www.corporatereputations.ie
(01) 661 8915
Staff: 9
Contact: Niamh Boyle

Founded in 2004, Corporate
Reputations advises many leading
firms across the corporate,
educational, professional services,
technology and government sectors,
as well as the pharmaceutical and
healthcare industries. Says the firm:
“With over 60 year’s professional
experience as a director team, we
treat reputation building as a serious
endeavour that focuses on an
organisation’s key strengths and
people, devising unique strategies for
each client.” The agency is the Irish
associate of the international body,
Reputation Institute. “For the first
time in Ireland, we can offer
organisations the opportunity to
measure their reputation against
their key competitors and
international counterparts.”

Mary Crotty PR
www.marycrottypr.ie
(01 661 8777
Staff: 8
Contact: Mary Crotty

Celebrating 25 years in business,
Mary Crotty PR specialises in
consumer, corporate and lifestyle PR.

Services range from media relations
and planning to event management,
crisis management and consumer
marketing. Says the firm: “We are
extremely savvy and look at various
means of saving our clients’ money,
while not comprising the top quality
services which we provide. Our focus
on setting goals and evaluating
illustrates to clients the value which
PR provides to their company.”

D’Arcy Marketing & PR
www.darcymarketingandpr.ie
(091) 568 390
Staff: 3
Contact: Noreen D’Arcy

Founded in 1998, Galway agency
D’Arcy Marketing & PR offers total
solutions for PR, marketing and
event management. Speciality areas
include the hospitality and tourism
industry sectors, festivals and events,
retail, services and SMEs. The
company is bilingual and services
Gaeltacht-based clients. Says the
firm: “We have a reputation for
delivering tangible and measurable
results for our clients. We are
effective in transmitting appropriate
messages to required target
audiences and have the ability to
influence and generate key stories
with the media at national and
regional levels.”

Elevate PR
www.elevate.ie
(01) 662 5652
Established: 2001
Staff: 10
Contact: Emma Kelly

Founded in 2001, lifestyle is a
specialty at Elevate, with a focus on
technology, fashion, jewellery,
interiors, hospitality, health, beauty,
alcohol brands, FMCG and cultural
PR. Says the firm: “Elevate PR is a
frank and tenacious agency that
plans and executes innovative and
savvy campaigns for a range of
consumer and corporate clients.
Word of mouse and word of mouth
are key focuses for our campaigns
and we have a strong track
record in this area. Elevate sets
targets at the beginning of each
campaign and is highly focused on
evaluation.”

EMCGPR
www.emcgpr.ie
(01) 668 1314
Staff: 5
Contact: Liz McGonigal

EMCG's services span media
relations, brand awareness,
promotional campaigns, corporate
events and entertainment, strategic
planning, issue or crisis management,
print and design management and

event planning. Says the firm:”’Our
programmes are evaluated through
increased sales and awareness,

linked to agreed objectives and
delivered in an agreed time period.
Our programmes are direct, create
results and are linked to sales. We
don’t cost the earth and can stand by
everything we present”

FD
www.fd.com
(01) 663 3600
Established: 1999
Staff: 17
Contact: Paul McSharry

FD is one of the world’s fastest
growing business communications
consultancies. In Ireland, the firm has
offices in Dublin, Limerick and
Galway. The company’s core areas of
expertise are corporate PR and
issues management, public affairs
and media training. Sister company
K Capital Source is a specialist in the
area of financial PR and investor
relations. Says the firm: “At FD we
offer a senior service to all our
clients. It's a hands-on, results-
oriented business. The vast majority
of our clients have grown with us
over the course of the past ten
years - it genuinely is a partnership
philosophy.”

Survey continued on page 80

Enhancing and protecting reputations

FD
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H+A Marketing + PR
(incorporating O’Sullivan PR)
www.hagroup.ie
(021) 466 6290
Staff: 22
Contact: Ann-Marie O’Sullivan

In 2008, O’Sullivan PR, the leading
Cork-based PR consultancy, joined
H+A Marketing Group, completing
that organisation’s full-service
communications offering.
Established in 1981, O’Sullivan PR is
the only PRCA member firm located
outside Dublin. Core specialties
include strategic communications
planning, change management,
crisis management, internal
communications, media relations,
media training, planning issues and
large-scale consultation programmes.
All the firm’s PR consultants are
members of the Public Relations
Institute.

Heneghan PR

www.hpr.ie

(01) 660 7395

Established: 1990

Staff: 8

Contact: Nigel Heneghan
Heneghan PR is an independent

Irish-owned PR company which

represents some of the leading

names in Irish and international

business. The firm has broad scope of

experience built up from traditional
industry sectors over the past 18
years, as well as a number of clients
in developing sectors such as
energy, environment and climate
change. Says the firm: “Since 1990,
we have earned a reputation for
professionalism, originality and
unrivalled standards of client service.
Our strong credentials are reflected
in the calibre of our clients and the
consistently strong results we achieve
on their behalf.”

Hill & Knowlton
www.hillandknowlton.ie
(01) 662 6930
Established: 2003
Staff: 8
Contact: Kieran O’Byrne

Full service PR agency with
expertise across all sectors,
especially corporate, consumer,
technology, travel, lifestyle, crisis
management and environment.
Says the firm: “We work with our
clients to find out the real reason
they want to undertake PR. It is
amazing how many times you have
to ask a client, ‘why do you really
want to do PR?’ We once had a
meeting with a new client and asked
that question about eight times
before we found the real reason.
Eventually they told us that they

wanted to sell their business in two
years time. Once we knew the real
reason, we could develop meaningful
plans for them that would achieve
their goals.”

Host PR
www.hostpr.ie
(01) 855 8500
Staff: 10
Contact: Tim Magee

Dedicated hospitality and travel PR
specialists, working with competing
domestic and international clients in
food, wine, hospitality and travel,
from offices in Dublin, Cork and
Belfast. Says the firm: “We create
targeted, strategic publicity
campaigns that help our clients
maintain and grow their business.
We always advise potential clients to
shop around first to look closely at
recent track records, prices and client
lists. That always makes our pitch
easier.”

Kennedy PR & Marketing
www.kennedypr.ie

(01) 476 2000

Staff: 10

Contact: Deirdre Kavanagh
Kennedy PR specialise in strategic
marketing and communications
for luxury consumer and lifestyle
brands.

Limelight Communications
www.limelight.ie
(01) 668 0600
Staff: 8
Contact: Kathryn Byrne
Established in 1998, Limelight is a
boutique agency offering a high-
quality service to a small number of
clients. Says the firm: “Our personal
service approach is intrinsic to our
ethos and ensures a deep appreciation
for our clients’ needs. We have a
reputation for offering excellent value
for money and for delivering results.”

McConnells Fusion
www.mcconnells.ie
(01) 478 4342
Contact: Marc Kelly

Full service PR agency with expertise
across all sectors especially corporate,
consumer, technology, travel, lifestyle,
crisis management and environment. It
is a part of McConnell Group, Ireland’s
largest full service marketing
communications company. McConnells
Fusion has a dedicated digital offering
that specialises in online strategies,
social networking management and
creative development for mobile
marketing and applications. Says the
firm: *“Our approach means that clients
can simply develop one brief and then
deal with one agency for all their
communications needs.”

Call Roisin O’'Hea

to discuss how O’Hea PR
can get you noticed

+353 1 660 8524/540
roisin@oheapr.com
www.oheapr.com

5 years

0° hea

AWARD WINNING
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Murray Consultants
www.murrayconsult.ie
(01) 498 0300
Staff: 35
Contact: Pat Walsh

Murray Consultants is a full service
agency with expertise across media
relations, corporate and financial
communications, consumer and
brand PR, public affairs and political
lobbying, investor relations and
corporate governance, CSR,
sponsorship, community relations,
crisis and change management,
public information programmes and
internal communications. Says the
firm: “Our key differentiator is our
ability to add value through sound
judgment, high levels of service and
quality relationships. This reflects the
varied backgrounds of our staff from
the fields of business, journalism,
politics and the arts as well as
specialist agency experience”

O’Herlihy Communications
www.ohcpr.ie
01 660 2744
Staff: 10
Contact: Kate Mc Donald,
personal assistant to Bill
O’Herlihy

The company was founded in 1973
by Bill O’'Herlihy, an award-winning
broadcaster with a TV background in

Kathryn Byrne, Limelight Communications

news features, current affairs and
sport. Says the firm: “With a wealth
of experience in devising and
executing successful PR campaigns,
we have an expert, professional

management team with international

experience in public relations,
journalism and public affairs.
Importantly, we will deliver a first-
class service in these more
challenging economic times, working
to large and small budgets.”

O’Hea PR
www.oheapr.com
(01) 6608524
Contact: Roisin O’'Hea

Founded in 2004, O’Hea PR offers
clients a full range of PR services
including a new online PR service
which will be launched this year.
Says the firm: “We have a proven
track record of being dependable and
accurate while delivering the results
our clients require, such as increased
sales and greater profile.”

O’Leary PR
www.olearypr.ie
(01) 678 9888
Established: 1994
Staff: 10
Contact: Mari O’Leary

Says the firm: “This year OLPR
celebrates 15 years in business and
with it the recognition of extensive
experience, a skilled and talented
team and a continuous history
of implementing excellent
communication campaigns in the
consumer lifestyle arena. Innovation
and efficiency are two qualities that
OLPR has always prized and these
are strengths that have become
increasingly integral to business. We
devise bespoke and individually
tailored PR programmes and work
with budgets of varying size.”

Survey continued on page §2

Huband House, 16 Upper Mount Street, Dublin 2.
Tel. +353 1 661 3515
or e-mail: inffo@walshpr.ie

www.walshpr.ie

Contact: Jim Walsh or Caroline Heywood W& I S H
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Pembroke Communications
www.pembrokecomms.ie
(01) 649 6486
Established: 1980
Staff: 15 (plus five in sister
agency in Cork, OMF Publicity)
Contact: Michael O’Keeffe
Pembroke’s PR specialties are
sports and sponsorship, consumer
and lifestyle, agri/food, corporate
communications, and online.
Pembroke is a member of the
Publicis QMP Group and recently
formed a strategic alliance with
Interactive Return to offer a unique
online PR service. Says the firm:
“Over the past four years we have
almost doubled our staff numbers,
which is testament to the success we
have enjoyed. We offer extremely
good value for money and our
clients will testify to the high

standards we insist on and the
results driven performances. We have
an open and frank relationship with
media and journalists and they

trust information that is disseminated
by us.

Plunkett Communications
www.plunkettcommunications.com
(01) 280 7873
Staff: 6
Contact: Sharon Plunkett

Plunkett Communications
specialises in consumer and lifestyle
brands. The company’s services span
advice and strategic planning,
through to strategy implementation,
event management and campaign
evaluation. Says the firm: “We are
realistic when it comes to what can
be achieved and never promise more
than what we can actually deliver. We
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look at the client’s objectives and
create a campaign or programme
that delivers results.”

Power Media
www.powermedia.ie
(01) 612 7083;
(021) 427 1148;
(061) 404 303
Staff: 8
Contact: Victoria Shorten,
Tanja Buwalda

Power Media has offices in
Dublin, Cork, Limerick and London.
Says the firm: “We are a marketing-
led PR company so we understand
how public relations has to involve
strategy, integration and
collaboration, creativity and
innovation, and connection and
targeting. Together these lead to
brand success.”

PR Wise
WWW.prwise.ie
(023) 885 8839
Staff: 4
Contact: Cathy Riordan,
Dee Murnane

PR Wise delivers effective
communications to business,
technology and consumers. Says the
firm: “We offer extensive experience
and expertise in the provision of PR,
online marketing and issues
management services. Excellent
results and good value to the client
are at the core of our service. As a
new company, we bring a high
degree of energy and enthusiasm to
our work.”

Rachel Dalton Communications
www.rdcommunications.ie
(01) 678 7990
Staff: 3
Contact: Rachel Dalton
Established in 2005, RDC is a
boutique PR consultancy with a
focus on high-quality client service,
proactive thinking and intelligent
market strategy. Says the firm:
“We are retained by some of the
most talked about brands because
we implement powerful PR
programmes that deliver results,
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not just promises. We have taken the
best practices of big agency
methodology and combined them
with the passion, creativity, client
servicing ethos and fee levels of a
smaller agency.”

Simpson FTPR
www.simpsonftpr.ie
(01) 260 5300
Staff: 5
Contact: Ronnie Simpson

Niche agency which specialises
in technology, financial services and
business-to-business clients.
Established in 1995, Simpson
Financial & Technology PR has the
capacity to manage big brands as
well as start-ups. The agency
provides global reach across 60
cities through its membership of
Eurocom Worldwide. Says the firm:
“We are a specialist tech, B2B and
financial services agency, which is
unusual in the Dublin market. We
know what we’re good at.
If we can’t do it we say so. We also
provide great value in global PR for
tech companies.”

Walsh Public Relations
www.walshpr.ie
(01) 661 3515
Established: 1984
Staff: 9
Contact: Jim Walsh

Established 25 years ago,
Walsh PR’s core skills are media
relations, business writing, crisis
communication and the manage-
ment of design, print, events and AV
projects. The agency’s clients operate
in food and nutrition, healthcare,
professional services, agri-business,
consumer lifestyle, B2B, building
materials, travel and tourism,
consumer lifestyle and motoring.
Says the firm: “If an organisation
wants an experienced PR company
that demonstrably values their
business, if they want to have
senior professionals manage their PR,
if they have high expectations and
want to see results, then Walsh
Public Relations should definitely be
on their short list.”
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Some Other Agencies With

Business Focus

Siobhan Molloy, Weber Shandwick

Weber Shandwick
www.webershandwick.com
(01) 676 0168
Staff: 14
Contact: Siobhan Molloy, Mary
McCarthy

Full service agency delivering on
client’s brand reputation, visibility and
goals on a local, European and global
level. Says the firm: “From high-profile
consumer campaigns to corporate
brand building, we create
inspirational PR programmes for
national and international clients. We
can offer clients expertise in specialist
practice areas including consumer,
corporate, healthcare, technology,
financial and public affairs. Our senior
people all have over 20 years
experience in the industry and have a
strong track record. We are joined by

young professionals, who bring
innovation, creativity and energy to
the team.”

Wow! Marketing
www.wowmarketing.ie
(01) 284 3498
Contact: Yvonne Boyle

Established in 2001, Wow!
provides a range of services to
companies that do not have a
marketing resource but need expertise
to increase sales. Services include PR,
market research, strategic marketing
planning, direct marketing campaigns,
advertising campaigns, promotional
campaigns, PR and reporting. Says the
firm: “We are experienced
professionals that cut through the
marketing clutter to bring effective
marketing to businesses.” m

AE Consulting
www.aeconsult.ie

Axis Communications
Www.axiscommunications.ie

Bance Nolan
www.bancenolan.ie

Banks Love
www.bankslove.com

Bvisible Communications
www.bvisible.net

Carlton Baxter
www.carltonbaxter.com

Comit
www.comitmarketing.com

Cullen Communications
www.cullencommunications.ie

Drury Communications
www.drurycom.com

Dynamics PR
www.dynamicspr.ie

Edelman
www.edelman.com

Fleishman-Hillard
www.fleishmaneurope.ie

Fuzion Communications
www.fuzion.ie

Gibney Communications
www.gibneycomm.ie

Grayling
www.grayling.com

Hopkins Communications
www.hopkinscommunications.ie

Impression PR
WWW.impressionpr.ie

Keating & Associates
www.keating.ie

McGovern PR
WWW.MCgOVernpr.com

Montague Communications
WWWw.montaguecomms.ie

Practice PR
WWW.practicepr.ie

Project PR
WWW.projectpr.ie

Q4

www.g4pr.ie

Slattery Communications
www.slatterycommunications.ie

Thinkhouse
www.thinkhousepr.com

Unique Media
www.uniquemedia.ie

Wilson Hartnell
www.whpr.ie

White & Associates
www.whiteassociates.ie

www.powermedia.ie

L:

To get sales you need a good marketing plan. To get a good marketing
plan you need to take
with the WOW! Marketing team today.

Contact us now on 01 824 3498 or email info@wowmarketing.ie

MARKETING
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